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Improve the �nancial and social 
well-being of all members. 
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C r e d i t  U n i o n

of American credit unions 
are designated low-income 
credit unions.

One member, one vote.

Membership fosters community.

All are welcome at a credit union.
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127+ million members in U.S. 
CREDIT UNIONS   

not-for-profit, 
member-owned 
financial cooperatives

274+ million members worldwide

Their motto is
People, Not Pro�t 

Credit unions are reliable.

Lower loan rates, higher savings 
rates and fewer, lower fees.




